


Tarun Makhija

Entrepreneur, Digital Marketer, and Keynote Speaker.
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Who am 1?

*Co-Founder & CEO, Big Mouth Digital & Media.

*|IT Engineer turned Digital Marketer who loves to
workout.

*Lecturer, Speaker, Believer who loves making
people happy.

*Host of the podcast - BE LIMITLESS with Tarun
Makhija & the show #TarunKeSaath




| have trained

4200+

Students & Professionals




| have worked with

125+

Brands across 15+ industries




| have delivered

32+

Keynote sessions




| have an experience of

o+

Years in Digital Marketing, Branding & Business
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Feedbacks are important

Hey Tarun, on behalf of RCMB |
really thank you for such a
wonderful workshop! It was truly
insightful, marketing & otherwise.
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Tarun Makhia Hey st tmished
istening to the podcast. It was
nsightful & so damn redatable. | don't
want o QISCuss It herg SINCe Fveryong
shouid listen to these amazing
episodes. Also, i's been just 3 months
ance | hdwve started, <o | béhewe I'm
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Know something intengsing -t

| was one of the student co
pronators for gombay Chartered
Accoutants Society's CA student
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This is the whode and sole aim. |
am 50 happy that it 18 providing
value to all of you :)

Pt winCh was conducted anhne

knows as Tarang.in it | was one of

the nDsls as well.so the wWay you

Nad engaged everyone thirough
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Thankyou $0 much Mr, Tarun for
giving our team an opportunety to
have you onboard.

it was an absolute pleasure lor us
to witness such a beautiful and
insightful session of yours!

You brightenad up our Fnday
morming with such amazingly
positive energy of yours! @
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Dptal Marketing. Send him a Mestago O know all the

short span of time explain very Tarun, this man literally has an

agenda of educating his team. He
kept us engaged with hes
presentation and queCk questions
Appreciated us for our presence in
Linkedin. Gave awesome Lips. He 1S
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muCh thatl s woirth 10F us
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This guest session turned into a wide The session with Tarun Makhija on
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can be highly relevant for marketing and table and impacted us on o many . TS Looking forward to staying in

businesses. It was truly a game changer ways. He is just not a CEO who e touch

since i1 helpad fill in o many holés in my
knowlagdge and perspectve | had about this KNOws marketing i_)”[ ne knows
social media app. And yes, still trying to how to connect with people and
recover from the shock that Apple is now 5 spread smeles

on TikTok!! v

he bagged Axis bank assignment in
no time. Trying 1o follow your
suggestons. We will connect soon.

Lots of love,

“ Priyasha




Digital Marketing & its types




1. Social Media Marketing



2. Performance Marketing



3. Content Marketing



4. Video Marketing



5. Influencer Marketing



6. Search Engine Marketing



7. Search Engine Optimization



8. SMS & WhatsApp Marketing



9. Email Marketing



Breathe In, breathe out.
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If you loved the session then follow us on Instagram.
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ROADMAP

O DIGITAL #TarunKeSaath
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MARKETING

Certificate Program

Let's Discuss LIVE
'Photography & Content creation
post-COVID'

' Conducted by

TARUN
MAKHIJA

Co-Founder, CEQ,
Big Mouth Digital & Media
8

o =
-
s/

/

%
=
<
3
&

SL
‘ j I = B
1 [ r-j | i B 5.5+ years of exp. in Digital
\ ¥ across 15+ industries

Visiting Faculty at various
institutes in Mumbai

To enroll, reach us at:
S +91977022 36 46

#TARUNSPEAKS

Tarun Makhija Akshay Gurnani

Tune in to my podcast.
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TONIGHT




If you are ‘passionate’ about

what you do, you will never

feel like you are ‘working'.



ROADMAP
TO DIGITAL
MARKETING

Certificate Program

Conducted by

TARUN

v’ 12 crisp modules
MAKHIJA v'Easy EMI option

Big Mouth Digital & Media

| jokly ok g v Certification Course

fisiting Faculty at various
nstitutes in Mumbai

& +91 977 022 36 46

THE FIRST 10 people to REGISTER NOW.

#TARUNSPEAKS
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Let's Keep In touch!

LinkedIn: Linkedin.com/in/tarunmakhija01

Instagram: Instagram.com/tarunmakhija01

Email: tarun.makhija@hotmail.com
Our Website: L

\uthdigital9.com




